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Introduction

From the President,

The University of Colorado is many things to many people. The common thread for all
our constituents is that we are a world-class teaching and research university advancing
the economic, social and cultural health of Colorado and beyond.

The collective strength of the University of Colorado has been built over the past 135
years. It is critical that we use the equity we’ve created to promote CU in ways that cut
through the clutter of images and messages pervasive in communications today. Doing
so demands that we present consistent, coordinated messages and visual images to
our key stakeholders.

The university continually competes for resources, attention and students. We cannot
afford to hinder our efforts in that competition by presenting mixed messages, confusing
images or a fragmented view of the university.

This Identity Standards manual serves as a roadmap for effectively conveying who we
are, what we do and why our efforts are valuable. Its intent is to not only serve as a
guide for effectively presenting the university, but also to make the best use of resources.

Presenting the university through consistent and coordinated messages and images will
allow us to better showcase our excellence, value and impact. It will also lead to better
connections with key audiences and convey our strengths in learning and teaching,
discovery and innovation, health and wellness, and community and culture.

Every member of the university community has a role in advancing our efforts. Using
these standards will help us do so in coordinated and consistent ways.

Bruce D. Benson
President
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Brand positioning

Our brand is a promise we make about all things
related to the University of Colorado (CU): our
campuses, our foundation and our system. Our
brand is more than a name or a logo. Every point
of contact we have with our audiences—students,
faculty, staff, alumni, donors and others—builds
perception about who we are as a university, the
things we do to fulfill our mission and why we are
important to our stakeholders.

Position
Who we are, what we do and why it matters

For centuries, people have been drawn to Colorado for discovery,
individual success and better lives. We are the University of Colorado,
and we embody that spirit by investing in the people, places and
ideas that will move Colorado and the nation successfully into the
future.

We are a recognized leader in higher education on the national

and global stage. We collaborate to meet the diverse needs of our
students, faculty, staff and communities. Our purpose is to promote
innovation, encourage discovery and support the extension of
knowledge in ways unique to the state of Colorado.

The University of Colorado advances the economy, culture
and health of Colorado and the nation.
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Brand attributes
The personality and character of our brand

Advocates
We are committed to the improvement of higher
education in the state of Colorado.

Collaborative

We partner with other institutions, our com-
munities and among ourselves to advance the
educational and health needs of the state and our
constituents.

Creators
We support discovery and create possibilities so
people, places and ideas can thrive.

Inspired

We draw from the environment and the people
around us to keep our thinking fresh and
meaningful.

Down-to-earth

We are pragmatic and honest about the
challenges facing us today and the solutions
we will employ tomorrow.

Core messages
How we communicate in support of our position, organized under
four areas of excellence and impact

Learning and teaching

e We are a leader in higher education for the state, providing the
broadest range of educational opportunities.

e \We provide a distinctive balance of traditional and experiential
learning that supports a broad range of faculty and student
endeavors.

Discovery and innovation

e QOur research directly benefits Colorado, from health care
advancement to technology innovation.

e \We cultivate people and ideas to create value for the state of
Colorado.

Community and culture
e \We are an essential part of the fabric of communities across
Colorado.

* \We play a significant role in sustaining economic social and cultural

vitality in the state, and we extend our reach to a national
and global stage.

Health and wellness
e \We drive health care innovation, delivery and education for
Colorado and beyond.

e \We improve health by treating and curing disease through research

and innovation.
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University Brand Identity
Standards Board

The University Brand Identity Standards
Board comprises representatives with
professional expertise in branding, mar-
keting and communications from each
campus, system administration and the
CU Foundation. It is the responsibility of
this board to maintain the standards of
the University of Colorado brand as
authorized by the Board of Regents and
directed by the president.

Each campus has its own brand stan-
dards board, responsible for maintaining
the brand standards specific to the
campus. The campus boards provide
advice and guidance on issues specific to
campuses, but do not approve excep-
tions or deviations from the campus or
system guidelines.

The development or use of independent
logos, graphics or word marks by CU
entities that deviate from the guidelines
detailed in these standards is not consis-
tent with university trademark policy and
is strictly prohibited without written
approval from the University Brand Iden-
tity Standards Board, campus chancellor
or CU president.

Contacts for the University Brand Identity Standards Board:

System Administration

Elizabeth Collins

Executive Director, University Relations
303 860 5624
elizabeth.collins@cu.edu

University of Colorado Boulder

Jon Leslie

Executive Director of Marketing and Creative Services/Administration
University Communications

3083 492 2531

jon.leslie@colorado.edu

University of Colorado Colorado Springs

Martin Wood

Vice Chancellor, University Advancement, and Managing Director,
National Institute for Science, Space and Studies

719 255 3438

mwood@uccs.edu

University of Colorado Denver and Anschutz Medical Campus
Jeff Exstrum

Manager, University Brand and Design

303 315 3716

jeff.extrum@ucdenver.edu
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University seal

Official seal

The official university seal (with Greek lettering as part of the interior
design) lends authenticity to documents that emanate from the
university, particularly in its corporate capacity. It is used primarily on
diplomas, official transcripts, written agreements and contracts and
certification of Board of Regents actions. It is also used on the
president’s chain of office, the university mace, commencement
programs, regent regalia and print and electronic publications of the
Board of Regents.

The offices of admissions and records on each campus are authorized
to use the official seal on documents requiring authentication and
containing information drawn from official records of the university.

Use of the official seal for purposes other than those described above
is prohibited. The secretary of the university and Board of Regents is
the custodian of the official seal and maintains discretion as to its use.

Commercial seal

The commercial seal (English lettering as part of the interior design) has
limited application and should not be substituted for approved
university marks on business collateral (stationery, envelopes, etc.),
web pages, electronic applications, print pieces, signage, vehicles or
apparel. Its use is reserved for approved signage and podiums.
Members of the university community have the option of using it on
business cards and laboratory coats for physicians and researchers.
Any other uses must be approved by the University of Colorado Brand
Identity Standards Board.
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Brand architecture

The goal of our brand architecture is to
support a strong University of Colorado
visual identity with strong campus
identities.

The University of Colorado seal and
signatures provide for consistency;,
coordination and synergy in how we
represent ourselves. Every communi-
cation we create is an opportunity to
tell our audiences who we are as a
university, the unique things we do to
fulfill our mission and why we are
important to our stakeholders. One of
these signatures should appear on all
materials.

The official seal of the University of
Colorado is used on official university
documents such as diplomas, decrees
and official transcripts. Use of the official
seal rests with the secretary of the
university and the Board of Regents.

The University of Colorado system
signature is used by the president’s
office.

Each campus uses its own signature.
The architecture specifies how the
campus identities relate to one another
and provides a structure for the creation
of new campus signatures in the future.

Additional details are available in the
brand identity standards for each
campus.

Regents signature

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

BOARD OF REGENTS

System signature

University of Colorado

Boulderl Colorado Springs | Denver | Anschutz Medical Campus

Foundation signature

I University of Colorado
Foundation

Campus signatures

— @ University of Colorado
Boulder

| m University of Colorado
Colorado Springs
— @]‘ University of Colorado
Denver

L @I University of Colorado
Anschutz Medical Campus
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Signature variations

Each campus can choose from five approved variations of their official signatures, as
illustrated by the examples below.
Additional details are available in the brand identity standards for each campus.

Full mark @l University of Colorado
orizonta Boulder

University of Colorado @I
Full mark Colorado Springs
vertical . .
University
of Colorado
Denver

University of Colorado
Anschutz Medical Campus

Full mark

single line @T University of Colorado Boulder
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System signature variations and extensions

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

)

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

System
lockups

@]J University of Colorado
Boulder | Colorado Springs | Denver | Anschutz Medical Campus

REAL ESTATE FOUNDATION

System
lockups @]J University of Colorado

Wlth Boulder | Colorado Springs | Denver | Anschutz Medical Campus

extension | [Jnjversity of Colorado UNIVERSITY RISK MANAGEMENT

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

EXECUTIVE PROGRAMS

@]J University of Colorado @]J University of Colorado
Boulder | Colorado Springs | Denver | Anschutz Medical Campus Boulder | Colorado Springs | Denver | Anschutz Medical Campus

PROCUREMENT SERVICE CENTER STAFF COUNCIL
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Ancillary marks

Subidentities

The brand equity for units, schools and colleges rests with their affil-
iation with the University of Colorado and its campuses. Subidentities
(including logos, wordmarks, typefaces and alternate design elements
other than those officially approved) detract from the university’s
ability to project a consistent, coordinated identity. Therefore, logos,
wordmarks and alternate identities that deviate from the approved
identity standards detailed in this manual and/or campus manuals

are prohibited.

Donor-named schools or colleges

Schools or colleges that have received contributions that allow naming
of the school or college for the donor (as approved by the CU
Foundation and Board of Regents) shall have the opportunity to use a
distinctive typeface as part of the signature line, but not a logo that
deviates from approved identity standards.

Intercollegiate athletics marks

Athletics marks (“Ralphie” and the athletics interlocking CU at CU-
Boulder; Milo at CU-Denver; Mountain Lion at UCCS) are exclusive to
the Departments of Intercollegiate Athletics. These marks should not
be used by units, departments, schools, colleges or affiliates. Any use
other than for intercollegiate athletics and/or approved vendors must
have written permission from the Campus Brand Identity Standards
Board. Guidelines for the use of Ralphie can be found at http://brand
.colorado.edu/downloads. The marks are trademarked and governed
by the University Licensing Office.

Exceptions to identity standards

Any exceptions or deviations to the University of Colorado Identity
Standards must be approved by the University of Colorado Brand
Identity Standards Board, as authorized by the Board of Regents and
directed by the president. Complementary campus Brand Identity
Standards Boards (and campus Identity Standards documents) provide
advice and guidance on issues specific to campuses, but do not
approve exceptions or deviations from campus or system guidelines.
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Co-branding

& SLASP
& SLASP

Laboratory for Atmospheric and Space Physics

@& SLASP

Laboratory for Atmospheric and Space Physics

University of Colorado Boulder

kv

NLASP

FirstName LastName
Title

Department
Center/School/College, etc.

Laboratory for Atmospheric and Space Physics

Address
000 UCB
Boulder, Colorado 80309-0000

t 303 492 0000
f 303 492 0000
e email.email@colorado.edu

12

A. General guidelines for co-branded logos:

A small number of entities at the university operate under the auspices
of, or in conjunction with, external entities such as agencies of the
federal government. Those that do may use the external entity’s logo in
conjunction with the university logo, as approved by the University
Brand Identity Standards Board.

Approved co-branded logos may only be employed by those groups
that meet requirements and have received approval from the
University Brand Identity Standards Board and the CU president.
Approved co-branded logos may be used for marketing,
communications and promotional purposes.

Approved co-branded logos can be used with or without an
accompanying wordmark identifying the entity.

Approved co-branded logos may be used on university business
cards or letterhead.

In all other aspects, co-branded logos follow the same usage
guidelines as standard university logo signatures.

The following eligibility requirements detail what units may be able to
receive a co-branded status:

Entity must to have a permanent contractual connection
establishing them as a joint entity between the university and an
outside entity or be a university institute that has been approved by
the Board of Regents.

Entity must detail why the inclusion or utilization of a custom logo or
mark will benefit their business objectives more than using the
standard CU identity system.

Entity must receive a recommendation from its chancellor.

The University Brand |dentity Standards Board must approve a
co-branding exemption.
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Co-branding

Renewable & Sustainable Energy Institute

B. Transitional use of a unit-specific brand identity (custom logo)
in conjunction with the university logo:

A small number of university entities (e.g., arts organizations or other
cultural attractions) may qualify for transitional use of an existing logo
identity where existing brand equity is directly tied to revenue streams.
To request transitional use of an existing logo identity, university entities
should contact their campus brand identity representatives. Each
request will be forwarded to the University Brand |dentity Standards
Board for review and approval. In each case a period of transition will
be identified, during which time the entity may use their existing logo
identity in conjunction with their correct campus logo ID.

C. Use of university logos in conjunction with a third-party logo:

In select instances (e.g., event sponsorships, joint initiatives, special
events, etc.) a university logo may be used on materials that also
feature external third-party logos. In these instances, the university logo
must be placed with a minimum clear space on all four sides equal to
the width of the interlocking CU (or UCCS graphic) as placed. A uni-
versity logo may not be COMBINED with an external third-party logo
under any circumstances (other than a permanent contractual con-
nection as described in Section A). The interlocking CU may not be
used as a standalone element.

NOTE: For university events, the university logo should not appear
mixed in with other sponsorship logos, but rather be treated separately.
If the logo must appear beside other sponsor logos, it must appear first
and be at least twice the size of the other sponsors.
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University of Colorado
signature

The University of Colorado signature includes two elements: the logomark and
the wordmark.

Always use the original artwork; never recreate or reposition the elements. For
artwork, please contact the university brand manager.

Color variations
There are five different color variations: full-color, grayscale, one-color (black),
reverse (gold) and reverse (white).

Clear space
Clear space is measured by the height of the U in the wordmark.

Minimum size
The wordmark cannot be smaller than 2 inches wide.

14

University of Colorado

@ Boulder | Colorado Sprmgs | Denver | Anschutz Medical Campus

Logomark

L)
&)
&
&

Wordmark

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

U@JUUmversny of Coloradou

University of Colorado

@ Bcu\de r | Colorado Springs | Denver | Anschutz Medical Campus\
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University of Colorado
Foundation signature

The CU Foundation signature includes two elements: the logomark and the
wordmark.

Always use the original artwork; never recreate or reposition the elements. For
artwork, please contact the university brand manager.

The campuses must always be included when using the University of Colorado
signature.

The interlocking CU must not be used as a stand-alone logo.
Color variations
There are five different color variations: full-color, grayscale, one-color (black),

reverse (gold) and reverse (white).

Clear space
Clear space is measured by the height of the U in the wordmark.

Minimum size
The wordmark cannot be smaller than 1 inch wide.

15

@jl University of Colorado
Foundation

Logo‘mark Woroimark

@]J University of Colorado
Foundation

@ University of Colorado
Foundation

@ University of Colorado
Foundation

University of Colorado
Foundation

UUniversity of ColoradoU
| Foundation ]

@TUUmversny of Colorado
Foundatlon i
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University of Colorado
Boulder signature

The CU-Boulder signature includes
two elements: the logomark and the
wordmark.

Always use the original artwork; never
recreate or reposition the elements. For
artwork, please contact the campus
brand manager.

Color variations

There are five different color variations:
full-color, grayscale, one-color (black),
reverse (gold) and reverse (white).

Clear space
Clear space is measured by the height
of the U in the wordmark.

Minimum size
The wordmark cannot be smaller
than 1 inch wide.

@ University of Colorado
Boulder

Logomark Wordmark

Boulder

University of Colorado

@ University of Colorado

Boulder

U@Twmversﬁy of Coloradou‘
Boulder

@UUniversity of Colorado
Boulder 1

1" minimum

16
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University of Colorado
Colorado Springs
signature

The UCCS signature includes two elements:
the logomark and the wordmark.

Always use the original artwork; never
recreate or reposition the elements. For
artwork, please contact the campus brand
manager.

Color variations

There are five different color variations:
full-color, grayscale, one-color (black),
reverse (color) and reverse (white).

Clear space
Clear space is measured by the height
of the U in the wordmark.

Minimum size
The wordmark cannot be smaller
than 1 inch wide.

m University of Colorado
Colorado Springs

Logémark Wordmark
m University of Colorado
Colorado Springs

UCVES University of Colorado
Colorado Springs

Uﬁég University of Qolorado

Colorado Springs

U@@S University of Colorado
Colorado Springs

m University of Coloradod
Colorado Springs

Mmuumversny of Colorado
Colorado Springs

17
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University of Colorado
Denver signature

The CU Denver signature includes two
elements: the logomark and the wordmark.

Always use the original artwork; never
recreate or reposition the elements. For
artwork, please contact the campus brand
manager.

Color variations

There are five different color variations:
full-color, grayscale, one-color (black),
reverse (gold) and reverse (white).

Clear space
Clear space is measured by the height
of the U in the wordmark.

Minimum size
The wordmark cannot be smaller
than 1 inch wide.

@]l University of Colorado
Denver

Logomark Wordmark

University of Colorado
Denver

% University of Colorado
Denver

University of Colorado

Denver

C o

\
U@Uumversity of ColoradoU‘
\ Denvar

18
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University of Colorado
Anschutz Medical Campus
signature

The CU Anschutz Medical Campus
signature includes two elements: the
logomark and the wordmark.

Always use the original artwork; never
recreate or reposition the elements. For
artwork, please contact the campus
brand manager.

Color variations

There are five different color variations:
full-color, grayscale, one-color (black),
reverse (gold) and reverse (white).

Clear space
Clear space is measured by the height
of the U in the wordmark.

Minimum size
The wordmark cannot be smaller than
1 inch wide.

@]1 University of Colorado
Anschutz Medical Campus

Logdmark Wordmark

University of Colorado
Anschutz Medical Campus

University of Colorado
Anschutz Medical Campus

Anschutz Medical Campus

University of Colorado

% University of Colorado

Anschutz Medical Campus

U UWniversity of Colorado |
| Anscﬁutz Medical CampusU|

University of Colorado
Anschutz Medical Campus

1" minimum

19
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University of Colorado Denver |
Anschutz Medical Campus

consolidated signature @T University of Colorado

Denver | Anschutz Medical Campus

The consolidated CU Denver/Anschutz
Medical Campus signature includes two
elements: the logomark and the wordmark.

Logomark Wordmark

consolidated university leadership and
certain shared administrative services
ONLY. All other CU Denver and CU

Anschutz Medical Campus entities will

use a campus-specific signature.
% University of Colorado
Denver | Anschutz Medical Campus

Use of this signature is limited to . .
@]l University of Colorado

Denver | Anschutz Medical Campus

Always use the original artwork; never
recreate or reposition the elements.

For artwork, please contact the campus
brand manager.

- University of Colorado

Color variations .

. L =¥ Denver | Anschutz Medical Campus
There are five different color variations:

full-color, grayscale, one-color (black),
reverse (gold) and reverse (white).

Clear space . University of Colorado
Clear space is measured by the height Denver | Anschutz Medical Campus
of the U in the wordmark.

Minimum size

The wordmark cannot be smaller than U ‘
1 inch wide. @]Uumversity of Colorado

Denver | Anschutz Medical CampusJ

| = Denvy | Ansehutz Medical bampusy

@Uumversity of Colorado
Denver | Anschutz Medical Campus

D @ @ e e e e == 4
|

1" minimum

20
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Logo signature
extensions

v

University of Colorado

Boulder
COLLEGE OF ARTS & SCIENCES

5

School of
Dental Medicine

UNIVERSITY OF COLORADO
ANSCHUTZ MEDICAL CAMPUS

L)

University of Colorado
Boulder

UCCS

v

PARKING & TRANSPORTATION
SERVICES

@T University of Colorado
Boulder | Colorado Springs | Denver | Anschutz Medical Campus

CU ADVOCATES

W=®3 College of Education

UNIVERSITY OF COLORADO COLORADO SPRINGS

College of Education
Teacher Education Program

UNIVERSITY OF COLORADO COLORADO SPRINGS

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

EMPLOYEE SERVICES

@T University of Colorado
Real Estate Foundation

21

Visual identification for all university entities—including schools,
colleges, administrative units, departments, divisions,
programs, events, centers and institutes —is accomplished
through the use of logo signature extensions. Logo signature
extensions add a wordmark-based element beneath the
primary logo signature to identify the entity or unit. In all other
respects, they follow the same rules for the primary logo
signature. Standard horizontal, vertical and centered logo
signature options are available.

@]l University of Colorado
Boulder | Colorado Springs | Denver | Anschutz Medical Campus

OFFICE OF THE PRESIDENT

@T Mechanical Engineering
COLLEGE OF ENGINEERING
AND APPLIED SCIENCE

UNIVERSITY OF COLORADO
DENVER | ANSCHUTZ MEDICAL CAMPUS

T

Police
Department

UNIVERSITY OF COLORADO
DENVER | ANSCHUTZ MEDICAL CAMPUS

@l University of Colorado
Foundation
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Using the interlocking CU alone

The interlocking CU should be used with the official logotype of the entity it
represents. However, there are a select set of circumstances where the
logotype is not practical, or legible, and the interlocking CU may be used alone.

You may use it for the following:

e [ apel pins

e Hats

e |imited embroidery (fronts or sleeves of polo shirts and jackets,
fronts of vests, etc.)

e Select promotional items (golf balls, tees, pens, etc.)

e Event banners or flags in which the full logo is hard to read from a distance

e Press backdrops

® Way-finding signs and door plates

e | arge building signs

e Official systemwide programs, i.e., CU Health brand

You may not use it for:

e Campus-specific programs or events

e adesign or art element in any print or online application. Do not combine the
interlocking CU with any other design elements (typography, color, imagery)
to create new or different graphic treatments.

® a watermark or pattern when designing business and marketing collateral

e a stand-alone element for social media icons (though it may be used when a
department, school or college name is included in the icon)

Another approved option is to combine the interlocking CU with the campus
descriptor: CU-Boulder, CU Denver, CU Colorado Springs, CU Anschutz
Medical Campus and CU Foundation.

Any use of the official interlocking CU alone should be approved by the
University Brand Identity Standards Board.

22



University of Colorado Identity Standards
February 2014

Logo signature extensions for multi-campus
academic initiatives

A multi-campus academic initiative may use its name in the top line of the logo signature as shown here.
This design cannot be used for system departments or programs.

BioFrontiers Institute
UNIVERSITY OF COLORADO

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

Coleman Institute for Cognitive Disabilities
UNIVERSITY OF COLORADO

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

23
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Logo usage quick reference

Do

24

Don’t

Use the official university logo signature (or signature
extension) in all university communications.

M Maintain the original logo signature proportions.

Maintain the brand integrity of the logo signature.

Give the logo signature its own space.

Make sure the logo signature is easily identifiable.

NN B R

Place the logo signature on clean backgrounds for
maximum contrast and visibility.

Treat the logo signature as a graphic visual element.

=l

Use unofficial or third-party logos for
university-related entities.

Stretch or distort the logo signature. Use the
original electronic art files. Don’t redraw or retype the
logo signature.

Add unofficial text or graphic elements to the logo
signature.

Sandwich the logo signature or stack it with other
elements.

Use the system logo where the wordmark is
less than 2 inches wide.

Use colors that are not part of the approved palette.
Don’t place the logo signature on similar or low-contrast
backgrounds. Avoid patterned backgrounds when
possible.

Use the logo lockup as part of a text element in body
copy.

@ Don't use the interlocking CU as a stand-alone element.
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Color specifications

Color is an important part of our visual system.
Specific signature colors are combined to create a
unique signature for each University of Colorado
campus.

To maintain consistency in our visual identity
system, it is essential to reproduce our colors
accurately. Always follow the CMYK, RGB and
web/hex values shown on this page.

Additional details are available in the brand
identity standards for each campus.

CU Gold

CO M10 Y48 K22

(or PANTONE® 4525 C)
R207 G184 B124
#CFB87C

CU Dark Gray

C38 M28 Y21 K63

(or PANTONE® 425 C)
R86 GO0 B92
#565A5C

25

Black

CO0 MO YO K100
RO GO BO
#000000

CU Light Gray CU Blue

C16 M11 Y11 K29 C70 M33 YO KO

(or PANTONE® 422 C) (or PANTONE® 279 C)
R162 G164 B163 R75 G146 B219

#A2A4A3 #4B92DB
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Typography

Typography is an essential part of our personality.
It helps unify our materials and promotes
familiarity with our messaging.

Our typeface is Helvetica Neue, a classic sans
serif face: simple, modern and elegant. The
openness and geometry of its form make it highly
legible. It works equally well for display type and
body copy.

Helvetica Neue is recommended for use as the
featured typeface in all University of Colorado
communications.

Alternative fonts

In the absence of Helvetica Neue, the Arial or
basic Helvetica type family are acceptable
substitutes in most applications, with the Arial
type family being the preferred alternative. For
web design, Arial is also the preferred alternative
when designing web pages and other electronic
communications. Under no circumstances should
any alternative fonts be used to create official CU
logo lockups.

Font package

There are a limited number of Helvetica Neue font
packages available for individuals or departments
who develop a significant amount of marketing
materials, publications, business collateral, etc.
To request a font package for a system
department please contact Elizabeth Collins at
elizabeth.collins@cu.edu. All campus requests
should go through the campus managers.
http://www.cusys.edu/branding/contact.html
Font packages can be purchased at
www.Linotype.com.

Additional details are available in the brand
identity standards for each campus.

26

Helvetica Neue

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijkimn
opqgrstuvwxyz
0123456789
7@8$"”

Helvetica Neue Light
Helvetica Neue Roman
Helvetica Neue Medium
Helvetica Neue Bold
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Print communications

Use university, campus and CU Foundation
specific signatures, the primary color palette,
and the Helvetica Neue type family in all print
communications.

Cover pages are of particular importance in
maintaining consistency and building the impact
of the university's brand identity.

Additional details are available in the brand
identity standards for each campus.

Building support for CU
through grass-roots advocacy

ADVOCATES
GUIDE

Educate. Engage. Influence. Support.

Qr University of Colorado
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Creating Futures in:

Learning — yis ' Health
Teaching [ 5 Wellness

Discovery
Innovation

% University of Colorado Foundatior

Annual Report 2012-13
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Print communications

GFFORCOLORADO

MORE THAN 200 PROGRAMS
SERVING COLORADO

CU For Colorado features details
on more than 200 CU outreach
programs benefiting metro and
rural Colorado communities. CU's
four campuses serve people and
places across the state providing

Public Service

Education

Research

Health Care

Social and Cultural Activities

FIND HOW CU IS SERVING
YOUR COMMUNITY

Program
Campus.
www.cu.edu/forcolorado

[
R
=]

University of Colorado

Ay

CampusViLLAGE

AT AURARIA

Campus Village offers a variety of
services to enhance students’ academic
success including on-site tutoring and
writing center hours. You may also take
advantage of programs in nutrition,
fitnes: nit
offered right in your bu lding
Tosoedul  our o 1o subit yout reservation,

stop by the Leasing Ofice at 318 alnut St.
or ool 3025726272,

‘Campus Vilags at Auraria
415 Wl et

QI School of Public Affairs

campus village

Jamie

Van Leenwen

Leading, Sotving and
Changing the World

om the West

CU Advocacy Forum
and Reception
CU’s Nob

A b o /
DAV JLWINELAND  JOHN L HALL THoWAS R, CECH
Join us on February 27 to hear from CU-Boulder's vice chancellor of
research, Stein Sture, who will tell us how the work by the Nobel winners
has influenced the world and society,
“The information presented will provide | WHEN: - Thursday, February 27

o 5 clhon e ot
from these five faculty researchers. by Stein Sture.

These are the stories that help define 6:45-7:30 pm. Reception (includes buffet and bar)
the quality of CU. We need CU WHERE: CU's Jennie Smoly Caruthers Biotechnology
supporters to share these stories with Iding/Biofrontiers Institute

Butcher Auditorium and Café
others around the state and world. East Campus

The Nobel laurea

the program and

COST:  Complimentary
but registration is required

HOSTED BY: CU Advocatss program in
the Office of the President, CU-Boulder
‘Alumni chapters in Boulder and Denver,

and CU-Boulder Alumni Association www.cu.edu/cuadvocates
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University
of Colorado
Denver

@]’ University of Golorado
Denver

FY 2010 | MARCH 2011

Prepared by the niversity of Colorado Denver Offes
of Agmiistration and Finance and Sammons/Dutton LLG
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Campus references in printed materials

In all business collateral, reports, presentations and articles the first reference
for each campus must be written in its entirety.

First reference:

University of Colorado Anschutz Medical Campus
University of Colorado Boulder

University of Colorado Colorado Springs
University of Colorado Denver

Second reference:

CU Anschutz Medical Campus or CU Anschutz (when space is at a premium)
CU-Boulder

CU Denver

UCCS

For charts and graphs (when space absolutely won’t allow for
the approved second reference abbreviations):

CU Anschutz
UCB

uCD

UCCS
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Website banners and footers

Consistent website banners ensure visual consistency across University of Colorado

websites, improving recognition and understanding of the university brand.

e The banner must appear at the top of every University of Colorado web page.

e The banner must not be resized or altered in any way.

e The name of the unit should appear in the university’s Helvetica Neue Light typeface.
In the absence of Helvetica Neue, the Arial type family is an acceptable substitute.

e The footer should include basic contact information including address, phone number,
fax and email address (the email address can be an alias like "ContactAtCU.edu").

e FEvery website must have a link to its privacy policy in the footer.

e The footer should have a link to Terms of Use—https://link.cu.edu/terms.

© Regents of the University of Colorado must be included in the footer.

Additional details are available in the brand identity standards for each campus.

Banners

SUPPORT CU JOBS ATCU EMPLOYEE AND STUDENT PORTALS Search Sites & People
@! University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

About the CU System News & Information Students Alumni & Friends Faculty & Staff System Departments Support CU

SUPPORTCU JOBSATCU EMPLOYEE AND STUDENT PORTALS
University of Colorado
@ Boulder | Colorado Springs | Denver | Anschutz Medical Campus
EMPLOYEE SERVICES
Human Resources Benefits Payroll Learning and Development Technologies Contact Us Site Feedback

All Sites

@T University of Colorado
Anschutz Medical Campus SEARCH:

About Education Patient Care Research Community Faculty & Staff Students
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Website banners and footers

7 Office of the Chancellor °Z'°*"""“S”*“’
./ UNIVERSITY OF COLORADO BOULDER —

7 College of Engineering & Applied Science

UNIVERSITY OF COLORADO BOULDER CU: Home « A o Z » Campus Map

y p=~e University of Colorado iadaion it ]
UCCS ;0200 Springs o e v L

Footers

A-Z | Portals | Blackboard | eCollege | Web Mail | Newsroom | Give Now

)L Contact Us | Website Feedback | CU System | Privacy Policy | Legal Notices | Employment| Sign In

© 2014 The Regents of the University of Colorado, a body corporate. All rights reserved.
All trademarks are registered property of the University. Used by permission only.

What is the CU System? Jobs at CU CU News and Information CU For Colorado Outreach
CU-Boulder CU Connections Newsletter @ Media Contacts CU Facts and Figures
CU Colorado Springs Employee Services (HR, W, N— News Releases Accountability Data Center
CU Denver Benefits, Payroll) . . Open Records Requests CU Advocates
CU Anschutz Medical Campus Procurement Service Center UanGI’SIty Of COloradO Contact Us CU Link

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

1800 Grant Street, Suite 800 | Denver, CO 80203
General: (303) 860-5600 | Fax: (303) 860-5610 | Media: (303) 860-5626
© Regents of the University of Colorado | Privacy Policy | Terms of Service | %)

Office of the Chancellor University of Colorado Boulder
© Regents of the University of Colorado
University Administrative Center Legal & Trademarks ® Privacy
914 Broadway
Boulder, CO 80309
E-mail: Chancellor@colorado.edu

Phone: 303-492-8908




University of Colorado Identity Standards

February 2014

Online communities and e-communications

Electronic communication & online
community templates

CU branded templates ensure visual con-
sistency across all electronic communications
and online communities system wide.

Electronic communications

Brand-approved email templates can be
found at
www.cu.edu/ecomm/admins/email-
template-options. Content and images
between the header and footer are up to the
unit. Headers and footers must remain
consistent.

A unit may choose to have a template
custom designed, but it must be CU brand
compliant.

All email footers must contain the following

elements, all of which are found in the pre-

built email templates at

ecomm/admins/email-template-options:

e Unsubscribe link

e Unit's contact information, including name,
address, phone, website URL and email

The unit’s name must be in the header and it
must be in either the Helvetica Neue or Arial
font. Email templates are designed to allow a
unit to customize the header within the
eComm Email Marketing tool.

NOTE: All emails must be delivered via
eComm to ensure compliance with federal
CAN-SPAM legislation and access to
accurate and up-to-date information. To
request access to eComm, go to
www.cu.edu/ecomm.
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The University of Colorado Office of the President

Q’ University of Colorado
ANSCHUTZ MEDICAL CAMPUS

We Mean It When We Say Every Gift Matters!

Your support of people, places and programs at the University of Colorado
Anschutz Medical Campus helps provide student scholarships, innovative
research and worid-class teaching and leaming facilities on our campus.

Your gift will have an immediate impact in sustaining the great things
happening at the Anschutz Medical Campus.

Thank you!

University of Colorado Foundation | Anschutz Medical Campus
Mail Stop A0B5, 13001 East 17th Place, Aurora, CO 80045
info@cufund.org | 303.541.1290 | 800.405.9488

dentify your emal preferences or unsubscribe fom recelving future emails from CU.

View in a Web browser

QI' University of Colorado

Third Annu

C
Basketbal
w-2CCEPtioN

“Jan: 16, 2014

o
D)

Event Details
: Thursday, Jan. 16
4:30p.m.5:30 p.m.

Receplion includes
buffet, bar and remarks

Dear §{ vars["personalizedtags_ firstT),

You're invited to our third annual pregame basketball
reception.

/s a CU Advocate, you also receive one FREE ticket

the CU vs. UCLA Men’s Basketball Game, Thursday,

i L 6p.m. Tipoft
Jan. 6.

Where:  Centerfor Community

Additional guest tickets for the reception and game are

e e Abrams lounge, third oo

Parking Map
We are working to confirm a special guest speaker. Parking s free for baskotball
games.
We hope 1o CU Jan. 16. Cost:  CU Advacates:
complimentary
game ticket and access
tion

For questions, please contact: to recey
Michele McKinney at Noto: I your guost is.a

3-861 or michelo. QUAdwocals, they wilpeed

. fFthey

compimantary bk,
Guests: $5 (limit 3)

Limited tickets, RSVP early.

REGISTER

Pleasa like our posts

TER

vorsiy of Colorado
Doaver, GO 80203
03 860 5610

HOME

‘Welcome

What's New
Oporation Confirm Update

your”

Thank:
other of Sophomare, Class f 16

CU Parents Association CU Foundation Parent Ffund

Frequently Asked Questions
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Online communities and e-communications

Online communities

If a2 unit wants an online community,
it must work with a CU eComm
campus manager for the develop-
ment of the community. For system
units please contact the CU system
eComm program administrator at
contact@cu.edu.

There are three templates to choose
from for an online community.

The CU logo, name of the unit (i.e.,
“Alumni Association”) and the
campus name are on the left side of
the banner. The name of the
community (i.e., “Alumni Link”) is on
the right side of the banner.

The footer must contain:

e Basic unit contact information
(name, address, phone, website
URL, email)

e | ink to Terms of Use—
https://link.cu.edu/terms/

e | ink to Privacy Policy —unique to
each campus

e © Regents of the University of
Colorado

e Page contact or “Contact Us” link

Navigation must follow a basic
structure outlined by the CU system
eComm program administrator
(contact@cu.edu).

Q" University of Colorado

Your CU Community Connection
Once Inside You Can:

= Joina CU family of over 300,000 = Connect via Facebook
et = Update your profile = Find your friends.
= Register for events. = Search for jobs.

» it = Sign up

ity of oo | ULk | Tor ofUe | Pricy Pl e Fasack
1800 Grnt et Sule 0D + Do CORZD + (05805000 + kB © g of o Uty ofCoorado

Buffs Link

Login Stay in touch with your Forever Buffs family
el
P - Once Inside You Can:

= Updat - 1D card

your
= Share professional advice Aclaccsss decounts
izt el = Sign up for e-communications.

o of s | Logal& Tcemats | Py
0 Tagets ot Unvarty o Coorace

My Profle
Upasto My Prfio
View My PubicProfle
My Photos

My G

My Gacgets

My Profile

My Email Options.

My Profile
Update by Profle:

View bember Pubic Pofie:
My Photos

My Groups

My ID Card
My Connections

My Email Options

Change Password

Help
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Social media

Social media may be used to enhance communication, engagement, collaboration and
information exchange in support the university’s mission. Use common sense and thoughtful judgment when
embarking on social media.

For additional information on social media for system administration please go to
https://www.cu.edu/socialmedia.

Additional details are available in the brand identity standards for each campus.

Do:

Have authorization to post on your department’s behalf

Protect confidential and proprietary information

Respect copyright and fair use

Ensure the security of your social media account

Be transparent

Be respectful and thoughtful

Be consistent and timely

Strive for accuracy

Place the name of the university first, (e.g., on Twitter, “CUMedia” rather than “MediaCU”)
Prominently list the university on the social media site and not only the name of the department
Use periods and underscores (_) sparingly when naming the site

Don’t:

Post private, restricted or sensitive information

Engage in arguments or negative dialogue when someone disagrees with your post

Represent your personal views as those of the university

Use the stand-alone logo of the university as your sole image

Use images that are too small to easily recognize in a browser or on mobile devices

Design your own department logo that is not recognizable as being affiliated with the University of Colorado
Use the university logo or any other university images or iconography on personal social media sites
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Social media

Icons

When choosing an icon for use on social media platforms such as
Facebook, Twitter and LinkedIn, the branded interlocking CU logo can
be used as a stand-alone element only by the Office of the President.
Administrative offices within the CU system can use the interlocking CU
logo with the name of the department, such as Government Relations
or Payroll and Benefits Services, inscribed below the logo.

Office of the President icon

System administration icons

EMPLOYEE UNIVERSITY UNIVERSITY
SERVICES COUNSEL RELATIONS

Additional details are available in the brand identity standards for
each campus.
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Business collateral

A unified stationery system establishes a common
style and helps us communicate effectively and
consistently. While each campus uses its own
signature, the structure for stationery components
is consistent across the CU system.

The letterhead features a signature and clean
presentation of contact information. Use of a
consistent layout supports our unified image and
builds brand recognition.

Envelopes and business cards comply to a
standard layout.

Additional details are available in the brand
identity standards for each campus.
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@]1 University of Colorado
Boulder | Golorado Springs | Denver | Anschutz Medical Campus

V. Michael Smith pmp

Director of Academic Programs
Office of Academic Affairs

1800 Grant Street, Suite 800
Denver, CO 80203

303 860 5600

303 555 1234

303 860 0000
waterbrother@cu.edu
www.cu.edu/academic

® - 0 ~

University of Colorado @ UﬂlVel’Slty of Colorado

uuuuuuu | otoradoSprngs | Danve | Anshut Madicst Campus
Board of Regents

Firstname Lastname wo, pro Address Line 1 o

Line 1 Title Address Line 2 Firstname Lastname wo, pro
Address Line 3 Line 1 Title

Line 2 Department Address Line 4 Line 2 Department

Address Line 1
Address Line 2
Address Line 3
Address Line 4
t 000 000 0000
| go0eaRees | oo
e firstname.lastname@domain.edu

e firstname.lastname@domain.edu

Firstname Lastname wo, Pro

Line 2 Department

@] University of Colorado
Foundation

Address Line 1
Line 1 Title Address Line 2
Address Line 3
Address Line 4

t 000 000 0000
f 000 000 0000
e firstname.lastname@domain.edu

@ University of Colorado
Boulder

Firstname Lastname wo. pno

w@ University of Colorado
Colorado Springs

Address Line 1 Firstname Lastname uo o
Line 1 Title Address Line 2 Line 1 Title

ress Line
Line 2 Department Address Line &

t 000 000 0000
f 000 000 0000
e firstname.lastname@domain.edu

Address Line 1
Address Line 2
Address Line 3
Line 2 Department Adaress e 2

Name of School Name of School t 000 000 0000

f 000 000 0000

e firstname.lastname@domain.edu

@ University of Colorado
Denver

Firstname Lastname o, rro
Line 2 Department

Name of School

Address Line 1
Line 1 Title Address Line 2
Address Line 3
Address Line 4

t 000 000 0000
f 000 000 0000
e firstname.lastname@domain.edu

Firstname Lastname
Line 1 Title

Line 2 Department
Name of School

@j‘ University of Colorado
Anschutz Medical Campus

Address Line 1
Address Line 2
Address Line 3
Address Line 4

t 000 000 0000
f 000 000 0000
e firstname.lastname@domain.edu

Business collateral should contain only essential information as articulated in system and campus
identity standards manuals. Business cards and stationery should not have extraneous information
such as taglines, additional contact information, or departmental or individual mission statements
(either on front or back of business cards). The only acceptable use for the back of business cards
is essential information such as physician clinic or medical/emergency contact numbers. QR codes
may be added to the back of business cards only if they contain university contact information
and/or point to official university websites with the domain name of cu.edu, Colorado.edu,

uccs.edu, ucdenver.edu or cufund.org.
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Stationery/envelopes

OPTION ONE

OPTION TWO
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@T University of Colorado
Boulder

_ 10 pt Helvetica

Center/Office

Building Room Number

000 UCB

Boulder, Colorado 80309-0000

9 pt Helvetica
Neue light

f 303 492 5619
email.email@colorado.edu

University of Colorado School/College/Department /mw/ Neue Bold
|

College of Music
18th & Euclid © 301 UCB - Boulder, Colorado 80309-0301
t 303492 6352 - f 3034925619 - colorado.edu/music

18th & Euclid 301 UCB Boulder, Colorado 80309-0301
303 492 6352 Fax: 303 492 5619
http://music.colorado.edu

Neue light

@]l University of Colorado 10 pt Helvetica
Boulder
College of Music 4/— Neue BOld

9 pt Helvetica
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Email signatures

Email signatures should be done as shown here. System employees
may download the email signature template from the branding website.

e Text size should be 10pt, Arial (Helvetica, san-serif).

e Text color should be black.

e Please keep the campuses legible and crisp.

e [f your department has official CU social media accounts (i.e. Facebook, Twitter,
etc.) you may add the social media icons below the system logo.

System administration example:

Name

Title, Department

University of Colorado

1800 Grant Street, Suite 000
Denver, CO 80203

t 303 860 0000

¢ 303 555 0000

f 303 860 0000

www.cu.edu

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

Board of Regents example (to be used by the board and board staff only):

Name

Title, Department

University of Colorado

1800 Grant Street, Suite 000
Denver, CO 80203

t 303 860 0000

¢ 303 555 0000

f 303 860 0000
www.cu.edu/regents

University of Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus

BOARD OF REGENTS
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Apparel

Departments and units whose personnel wear apparel as part of their job
duties (with the exception of University Police) should use the university
logomark and wordmark on apparel. The preferred use is full-color

or one-color. When using one color it must be black, white or gold.

When embroidering the system logo, you do not need to include the
campus name as part of the signature. When embroidering hats you may
separate the interlocking CU from the “University of Colorado.” Both must
still appear on the hat but you can have the interlocking CU on the front and
“University of Colorado” on the back.

&

System
Staff Council
UNIVERSITY OF COLORADO

€ CcURD YLD I CURD WL D

>
L) 8
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Promotional items

The system logo must include the campuses on most promotional items. The
exception to the rule is when the printing surface is too small to clearly print the
campus line. For example, pens can be printed with only the logo mark and University
of Colorado. You must receive approval from the Brand Identity Standards Board to
print the system logo without the campuses. When printing a one-color logo it must
be in black, white or our Pantone® gold (4525 C).

Univers
of Color
Denve

University“ csf Colorado

Boulder | Colorado Springs | Denver | Anschutz Medical Campus
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