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sure that we are meeting that 
mission and to hear how we 
can do it better. I will always 
welcome input about the job 
we’re doing. Listening to peo-
ple and learning about the 
university and the state in the 
coming months will help tre-
mendously.

The good news is that CU is
an exceptional institution, 
one of the leading public uni-
versities in the country. It has 
an impressive history and a 
solid foundation that is the 
work of an excellent faculty, 
dedicated staff, engaged stu-
dents and accomplished 
alumni, as well as strong lead-
ership over the past 11 years 
from President Emeritus 
Bruce Benson.

While I have much to learn
about the university and the 
state, the Board of Regents 
and I agree on four funda-
mental areas of focus that will 
guide us going forward: ele-
vating student success; keep-
ing a CU education affordable 
and accessible; growing CU’s 
significant research portfolio 
and economic impact; and 
fiscal sustainability. We also 
agree that developing a strate-
gic plan, with substantial in-
put from inside and outside 
the university, will provide us 
a roadmap to ensure we ad-
dress those four priority areas 
and others that emerge. We 
will work toward a shared 
vision for CU’s future.

It’s also important for us to
do what newcomers to Colo-

rado as well as long-time resi-
dents do — connect with our 
state in meaningful ways. CU 
is the flagship university sys-
tem and it’s important that 
our four campuses extend 
their reach beyond the cities 
they call home. We intend to 
ramp up our outreach to ev-
ery corner of Colorado and 
ensure we’re contributing to 
communities large and small. 
We will also ensure we have a 
laser focus on helping our 
students succeed.

 
Whether you’re a native 

Coloradan or transplants like 
Debbie and me, you recognize 
that this is a special place. 
The beauty of the state and 
diversity of the people who 
live here are obvious 
strengths. And so is the role 
its flagship university system 
plays. CU has been part of the 
fabric of Colorado since they 
both were founded in the 
same year, 1876. Our fortunes 
have been intertwined ever 
since.

I look forward to discover-
ing more about Colorado and 
CU and to finding ways we 
can work together to ensure 
our partnership continues to 
make our state healthy, strong 
and competitive. 

Mark Kennedy
took office July 1
as president of
the University of
Colorado.

OP-ED

By Jon Caldara 
Columnist for The Denver Post 

The last legislative session
gave something to Colora-
do Republicans that they

could never have given to them-
selves — some sense of definition.

Republicans in this state have 
had an identity crisis. Just what 
makes them different from Dem-
ocrats in the eyes of voters, espe-
cially unaffiliated voters, now the 
largest voting block here? Tradi-
tionally, not much.

Legislative Republicans have 
been the reason Democrats could 
pass their agendas, from destroy-
ing the coal industry via mandat-
ed fuel switching to raising taxes 
without a public vote by calling 
them “fees.”

But our current political lurch 
to the left has finally made clear 
that no matter how dysfunctional 
team Republican is (and man, is 
it), it is a sensible counter to the 
whacky progressivism that is en-
veloping state government.

Colorado just joined the nation-
al popular vote interstate com-
pact. But not a single Republican 
voted for it — a clear difference 
between the parties. Gov. Jared 
Polis and his Democrats own the 
losing issue, like an albatross 
around their collective neck.

Angry citizens are gathering 
signatures and will get a repeal of 
the national popular vote on the 
ballot. And if current polling 
holds, voters will reverse the 
Democrat-only policy. A massive 
advertisement for GOP sanity.

 The people of Colorado voted
overwhelmingly against Proposi-
tion 112, the fracking ban. Yet the 
progressive legislature passed 
Senate Bill 181, which will, over 
time, hobble the oil and gas indus-
try in Colorado. Not a single Re-
publican voted for it. Again, a 
clear-cut difference between Re-
publicans and Democrats.

The new sex ed law which 
teaches kids how to have healthy 
transsexual relationships, not the 
birds and the bees. A gun confis-
cation law without due process. 
Legally changing one’s gender on 
his birth certificate like changing 
your address with the post office.

These nutty laws and many 
more happened without any no-
ticeable Republican support. 
That’s called party discipline. 
Something that doesn’t come 
naturally to the Republican Party.

The hubris of the Polis party is
a gift to a Republican Party that 
desperately needed a public iden-
tity, one that voters can under-
stand. This new party identity 
will help Republicans, including 
Colorado Sen. Cory Gardner.

That is of course if Republicans
don’t screw it up like some are 
trying to do right now.

This fall, voters will be remind-
ed of the difference between R’s 

and D’s when they vote on Propo-
sition CC, which guts our Tax-
payer Bill of Rights and takes 
away our excess tax refunds, 
around half a billion dollars for 
this year alone, forever. And for-
ever is a long, long time.

Sans one lone Republican vote,
Prop CC is a completely Demo-
crat-owned, Democrat-engi-
neered destruction of TABOR. 
And when it comes crashing 
down in November, as one poll 
indicates it could, it will be a ma-
jor embarrassment to Polis and 
his leftist comrades. They will be 
forced to own it.

Polis knows this. He doesn’t 
want it around his neck. He wants 
to share the humiliation.

Which is why, in the worst kept
political secret in Denver, he is 
scheming to call a special session 
to refurbish Prop CC into some-
thing sellable. The political slang 
is “polishing a turd.”

He desperately needs the ve-
neer of bipartisanship. Fortunate-
ly for him, he seems to have found 
his tax-hiking pigeons.

Republican Senators Owen Hill
of El Paso County and Jack Tate 
of Centennial have drafted up 
several special-session bills to 
disguise Polis’ tax increase as a 
tax cut.

Hill’s plan, according to an edi-
torial written by the Colorado 
Springs Gazette, would lower the 
state’s flat income tax rate by a 
scant 0.04% and set a limit on 
how long the state can keep TA-
BOR refunds, so it’d be shorter 
than forever. What Republican 
could vote against lowering our 
tax and a shorter TABOR time-
out? Well, hopefully, anyone who 
could do simple math.

I used to play this little game 
with my daughter to teach her 
about money. If she’d had one 
quarter, I would offer her three 
nickels for it. After all, I’d tell her, 
three is more than one! Such a 
deal! She quickly learned how to 
count money.

Hill and Polis assume we ha-
ven’t learned to count. In ex-
change for their tiny tax cut, they 
want to take all our TABOR re-
funds, about 8 times more than 
their tax cut would give back.

Any Republican who signs on 
to this deception should realize 
the cost of their betrayal is not 
just a massive tax increase, but 
the destruction of a fragile but 
growing Republican party identi-
ty that could grow to end one-par-
ty rule in Colorado.

I mean, if that’s important or 
anything. 

Jon Caldara is president of the 
Independence
Institute, a
libertarian-
conservative think
tank in Denver.

By Mark Kennedy 
Guest Commentary 

L ike many a newcomer to
Colorado, I’m struck by
the state’s grandeur and

vibrancy. Although I’ve spent 
a fair amount of time here, my 
wife Debbie and I are looking 
forward to discovering more 
about our new home and ex-
ploring all it has to offer.

I’m also excited to learn 
more about the University of 
Colorado and I am honored 
and humbled by the opportu-
nity to lead this great univer-
sity. Since being named CU 
president in May, I’ve been 
familiarizing myself with the 
institution by reading various 
histories and by spending 
time perusing websites and 
social media from our four 
campuses.

Still, there’s no substitute 
for meeting and talking with 
people who have either deep 
or passing connections to CU. 
In the coming months, I look 
forward to connecting with as 
many people as possible and 
hearing their perspective and 
insights about the institution 
and its four campuses. A pub-
lic university such as ours 
must first and foremost serve 
the state it calls home, educat-
ing its citizens, serving com-
munities and providing re-
search and health care that 
improves lives and fuels the 
economy.

I intend to travel the state 
throughout my tenure to en-

Republicans for Polis 
could betray TABOR 
and give Dems a win

As I take the helm at CU, I will 
connect with all of Colorado

Jeff Koterba, Omaha World-Herald
,

By Doug Friednash 
Columnist for The Denver Post 

What is it going to take
for the Democrats to
win back the White

House? Two things and they are 
related.

James Carville coined the 
phrase “it’s the economy stupid” 
as a strategist for Bill Clinton’s 
presidential campaign in 1992 to 
describe the most important 
political issue of the day.

Nothing has changed.
Sure there are other important

issues like climate change, gun 
violence and presidential values 
that fire up the base, but the 
economy trumps them all.

The eventual winner of the 
Democratic nomination will be 
the candidate who has developed
an economic message that reso-
nates with Americans.

 
That won’t be easy.
Our economy is experiencing

steady growth, low unemploy-
ment and low inflation.  Presi-
dent Trump won in 2016 on eco-
nomic issues.  The only presi-
dents who have failed to win 
re-election in the modern era 

were the ones that struggled 
with the economy (Gerald Ford, 
Jimmy Carter, and George H.W. 
Bush).

Democrats’ road to the White
House will get derailed if the 
narrative is that the economy is 
doing badly.  And the Miami 
debates showed that the Demo-
cratic party is at odds with can-
didates who want to end or re-
form capitalism.

Recently, Third Way, a nation-
al think tank that focuses on 
modern center-left policy ideas 
commissioned a large national 
survey of 2020 Democratic pri-
mary voters.  The poll results 
highlighted significant differenc-
es between the average voter and 
the hyper-engaged Democrats 
who routinely use social media 
to express views that get ampli-
fied as if they represent the opin-
ions of the party.

The survey showed that only 
12 percent of Democratic prima-
ry voters tweet every day.  More 
than half — 54 percent — of 
those on Twitter identify as 
Democratic socialists compared 
with 30 percent of all primary 
voters. Forty-four percent of 
those on Twitter believe the 

Democratic party should be 
more liberal to beat Trump, but 
among all primary voters, this 
number drops to 26 percent.  
Only 24 percent of those on 
Twitter prioritize healthcare 
costs and reducing taxes on the 
working and middle class. Those 
are the top two priorities for all 
primary voters.

These hyper-engaged Demo-
cratic primary voters are not 
representative of the overall 
Democratic primary electorate.  
And, Democratic candidates 
would be wise to take note of 
who will really decide the nomi-
nation.

Colorado’s two candidates are
on the right track.  Governor 
Hickenlooper and Senator Ben-
net focused their energy on Sen-
ator Sanders’ views on socialism 
and Medicare for all; positions 
that are, as the survey demon-
strated, out of touch with the 
Democratic primary voter as 
well as mainstream America.  
They understand that a Demo-
cratic socialist economic agenda 
will indeed reelect Trump.

To win, Democrats must offer
a message of hope that focuses 
on expanding opportunity to 

more people.
Democrats must carefully 

craft a message that talks about 
how all Americans can earn a 
good life in the digital age.  This 
isn’t a jobs election, but a cost of 
everything else election. Too 
many Americans are $500 away 
from a financial catastrophe. 
Addressing pocketbook issues 
such as reducing the cost of 
healthcare, housing, transporta-
tion, and taxes on the working 
and middle class are the keys to 
a successful 2020 campaign 
strategy.

Second, as former North Dako-
ta Senator Heidi Heitkamp’s One 
Country Project correctly as-
serts, Democrats need to reen-
gage with rural voters and devel-
op a strategy that focuses on 
their needs and concerns.  If 
Democrats continue to focus 
only on urban voters as they did 
in 2016, they will not only lose 
the Presidential race, but key 
Senate races too.

From 2008 to 2016, rural sup-
port for Democratic candidates 
dropped by 11 percent.  Rural 
voters supported Trump with a 
margin that was 29 points higher 
than in cities.

The message must address the
economic hardships that rural 
voters have experienced over the 
past decade.  The One County 
Project reports that rural com-
munities lost 400,000 jobs from 
2007-2015.  Wages in rural areas 
are well below the average sala-
ries in urban areas and their pov-
erty levels are significantly high-
er too.

It is estimated that 2018 net 
farm income will be 13 percent 
lower than in 2017 and 2019 will 
fall once again.  Beyond bashing 
the President, Democrats better 
articulate a plan to help farmers 
who are being forced to file for 
bankruptcy at a rate not seen for 
at least a decade.

Democrats don’t need to win 
rural America, they just need to 
do better and offer more than lip 
service.

Let the games begin. 

Doug Friednash is a
Denver native, a
partner with the
law firm
Brownstein Hyatt
Farber and Schreck

and the former chief of staff for 
Gov. John Hickenlooper.

Dems need to focus on what really matters to voters to win in 2020
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