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February 2019 

Dear Alumni and Friends: 

 

My introduction to fundraising at CU began when I was a student in the early 

1960s. Professor Warren “Doc” Thompson gave me a list of five alumni of the 

geology program and asked me to call them and ask for contributions to the 

geology fund. I don’t remember the result, but I do remember the lesson about the 

importance of connecting donors with something at the university they are 

passionate about – in that case, geology and helping students. 
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That lesson is every bit as 

important more than five decades 

later as we launch Essential CU, 

a $4 billion fundraising campaign 

we announced in January aimed 

at expanding student opportunity 

and access, enhancing research 

and discovery, attracting and retaining top talent and transforming health care. The 

campaign is about matching donors with what they are passionate about at the 

university, with the result of advancing society and serving the public good. 

I have witnessed plenty of things our donors are passionate about, whether 

supporting students, medical advances, attracting top talent, fostering innovation or 

improving our communities, state, nation or world. Philanthropy is a key element of 

CU’s academic quality, research capacity and financial stability. We see private 

support as an investment because we believe contributions to the university offer a 

clear return that makes our world a better place. 

When we invest in students the return is a highly skilled workforce, productive 

citizens and the leaders of tomorrow. Investing in research leads to discovery and 

innovation that improves and saves lives; research also helps us address some of 

society’s most vexing problems, whether it’s climate change or Alzheimer’s 

disease. Investing in top talent means the best people educate our students and 

engage in crucial research. 

The effort is off to a good start. We have raised some $2 billion in the quiet phase 

of the campaign, which began in late 2013. It’s the most ambitious fundraising 

campaign in university history, but we’re well-positioned to succeed. We have set 

annual fundraising records in every year over the past decade, including $440.4 

million last fiscal year (for perspective, we raised $135 million a decade ago). 

It’s important to note that contributions to CU do not supplant our need for state 
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funding, nor can we redirect donations. Donors designate where they want their 

investments to go, whether to scholarships, research programs or thousands of 

possibilities in between. We work hard to keep tuition costs in check, but a 

philanthropic campaign does not affect tuition rates, except when scholarship 

donations support individual students. 

What contributions do is add value to our efforts and activities. Philanthropy helps 

us create a Colorado and nation that are economically, physically and culturally 

healthy. Part of the reason CU is among the top universities in the world is the 

partnership we have had with our donors over the years. 

After my calls as a geology graduate student, I got involved in CU’s first fundraising 

campaign in 1990 as a volunteer and donor. The goal was $200 million, which was 

ambitious considering the university raised $25 million the prior year. The campaign 

eventually raised $272 million. It was followed by the $1 billion Beyond Boundaries 

campaign that concluded in 2004 and the $1.5 billion Creating Futures campaign 

that surpassed its goal in 2013. My wife Marcy and I co-chaired the latter two 

efforts. 

I’m set to retire from CU in July, so the Essential CU campaign will outlast my time 

as president. But I intend to be involved, as I have been for decades, as a donor. 

I’m a strong believer in leading by example, and I would invite you to join me. You 

can donate here. I’m sure we have something at the university you are passionate 

about, and I’m equally sure you will see a substantial return on your investment. 

Doc Thompson would marvel at how far private support has come at CU from the 

days of geology students calling alumni to ask for donations. But he wouldn’t be at 

all surprised that people are still pursuing their passion by investing in our 

university. 

For feedback, contact officeofthepresident@cu.edu 

Sincerely, 
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Bruce D. Benson 
President 
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In the news 
 

   

Serendipity and hope  

 

Dr. Peter Kennealey, surgical director of the 

Kidney and Pancreas Transplant Program 

and faculty member at the CU School of 

Medicine, transplanted a kidney from Daniel 

R. Wagner to Daniel F. Warner in early 

December at University of Colorado Hospital.  

 

   

CU Boulder student wins coveted 
Rhodes Scholarship 

 

CU Boulder student Serene Singh, a senior 

who is majoring in political science and 

journalism, is among 32 Americans to receive 

the prestigious Rhodes Scholarship to study 

at Oxford University in England starting this 

fall.  

    

 

Spotlight on Alumni 
 

  

Lynx music grad to release first solo album 

 

http://pages.communications.cu.edu/Publish.aspx?qs=71b8883ce06d4a8548101aca0bd0cc8f2c51b87a593d4a6fbae20f2a09156e9092d4bd3f2ddf3bc7468c40dd0b7a195937a910e25b53bf996db80050d674b641f8456c6371778bd3316480f155b472d73396d0f87dc1da6b92ad2e236e23e0ced7fb13a1ae848ea3
http://pages.communications.cu.edu/Publish.aspx?qs=71b8883ce06d4a8548101aca0bd0cc8f2c51b87a593d4a6f7c894c3db49e4d0d5c3146a7d956d9934a014f1cec1611d7d2b0b68b9c45837cbb83719ac981eaeeeb25ece245845a42be2cbc5370a27ef6bcf1252ab6139db7b9c81221eced0ed8aed05d64781a7f61
http://view.communications.cu.edu/ftaf.aspx?qs=0eb2f9167786dab65ec7a2efa3bfa669fb3fe83c9797c9a9b9109ca1120d4ca261aca9931f0ff90b0f52d429b8298057
http://click.communications.cu.edu/?qs=6d2ce5c7a9cd00be65fc09b232a5992e5e052fc7bab16176d53e5bdbce64bb4083e63c9a7cb96e09222b6ae3b593c349ff9b6deaf475a39c
http://click.communications.cu.edu/?qs=6d2ce5c7a9cd00be4ed6128fbd538e2738a05296f4d18103ca439efe7f5931df20b9ac47d3133cda1ae6cab6882ef7309fae820b593a737e
http://click.communications.cu.edu/?qs=6d2ce5c7a9cd00be4ed6128fbd538e2738a05296f4d18103ca439efe7f5931df20b9ac47d3133cda1ae6cab6882ef7309fae820b593a737e
http://click.communications.cu.edu/?qs=6d2ce5c7a9cd00befbb7574ce40391f8491be1e4aefd27676b13772a822bae28c7731b9fa682428a23ac334dbf50901f4ed629d88ab57541
http://click.communications.cu.edu/?qs=6d2ce5c7a9cd00be62304204d214c854cb54bc61e1c89108c6dfdf87e568827cd89205b9464c803df32aceb7c53e6e09de1b144dd97a1efe
http://pages.communications.cu.edu/Publish.aspx?qs=71b8883ce06d4a8548101aca0bd0cc8f2c51b87a593d4a6fbae20f2a09156e9092d4bd3f2ddf3bc7468c40dd0b7a195937a910e25b53bf996db80050d674b641f8456c6371778bd3316480f155b472d73396d0f87dc1da6b92ad2e236e23e0ced7fb13a1ae848ea3
http://pages.communications.cu.edu/Publish.aspx?qs=71b8883ce06d4a8548101aca0bd0cc8f2c51b87a593d4a6f7c894c3db49e4d0d5c3146a7d956d9934a014f1cec1611d7d2b0b68b9c45837cbb83719ac981eaeeeb25ece245845a42be2cbc5370a27ef6bcf1252ab6139db7b9c81221eced0ed8aed05d64781a7f61
http://view.communications.cu.edu/ftaf.aspx?qs=0eb2f9167786dab65ec7a2efa3bfa669fb3fe83c9797c9a9b9109ca1120d4ca261aca9931f0ff90b0f52d429b8298057
http://click.communications.cu.edu/?qs=6d2ce5c7a9cd00be65fc09b232a5992e5e052fc7bab16176d53e5bdbce64bb4083e63c9a7cb96e09222b6ae3b593c349ff9b6deaf475a39c
http://click.communications.cu.edu/?qs=6d2ce5c7a9cd00be1dc1eff0b167df718c0593e0e0eae7399e22a0162022226a2cd9a7985093075e22ce157fa5c2fbfca0309c6247fc0ad3
http://click.communications.cu.edu/?qs=6d2ce5c7a9cd00bed35cd0084f10fa5e0e13f601a029999ccc020b2bab810f5e3471dd3cb770ffc6c4840bc3545f0474a4e80b0bd16878a9


During his days at CU Denver, Luke Mossman jammed with a lot of musicians, including a few 

times with Nathaniel Rateliff and Night Sweats’ drummer Pat Meese. Years later, it was Meese 

who suggested Mossman might be a good fit when the Night Sweats needed a guitarist for a 

European tour in May 2015. Mossman is now ready to release his first solo album. 

    

  

   

  

A modern look at Chaco Canyon’s ancient past  

 

CU Boulder archaeologist Stephen Lekson contends that the Chaco Canyon culture in the Four 

Corners was a stratified civilization, ruled by elites or royals who resided in great houses and 

towered over castes of commoners — literally, in the case of Chimney Rock.  

    

  

CU Advocates Program 
 

Colorado needs healthy research universities that produce a highly educated workforce, grow 

our economy, attract business and industry, and engage in research that generates jobs, 

creates companies and improves lives. With your help we can keep CU - and Colorado - 

strong. 

 

Become an advocate for CU  
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News from the campuses 
 

   

A landscape unseen in over 40,000 

years: The Canadian Arctic might be 

experiencing its warmest century in 

115,000 years, new CU Boulder research 

finds. 

  

  

New dean chosen for the Helen and 

Arthur E. Johnson Beth-El College of 

Nursing and Health Sciences: Kevin 

Laudner is a nationally respected shoulder 

expert with a history of success in 

academic leadership. 

   

   

Study: Predicting gentrification in 

order to prevent it: A new research 

model allows urban planners, 

policymakers and community leaders to 

limit gentrification in vulnerable 

neighborhoods. 

  

  

‘I sometimes can’t believe I'm here’: 

Surgeon, CU Anschutz medical team play 

key roles in man’s miraculous journey of the 

heart. 
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Make a difference. Support CU today! 

GIVE TO CU  
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Office of the President, University of Colorado 
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